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2015 - FAO, INRA and Slow Food International undertake an empirical study

Are there markets for ‘agroecological’ products and what forms do they take?
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Where does the agroecologically produced
food go?
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Results.
> Diversity of market channels for ‘agroecological’ products: How do they create markets?
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Results.
» Business models: How do they do business?
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Results.
> Valorization of products: How is quality created?
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Results.
> Valorization of products: Are prices fair?
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LOW

HIGH

LOW

Information-rich market networks

The main intermediary function is
to share information between
market actors (quality control
system), but no market exchange
Low product diversification

Fewer market channels

Bolivia, Namibia

Interactive market networks

The main intermediary function is
facilitate the market exchange

High product diversification

Fewer market channels

Ecuador, France, Mozambique

HIGH

Diversified market networks

* Multi-funtional intermediary provides
services that add value among market
actors (some trading) but does not run
the consumer market

* Low product diversification

* More market channels

* Uganda, Brazil, Colombia, Kazakhstan

Socio-cultural market networks

e Multi-functional (market, knowledge,
education, services. etc.) intermediaries
who own/run their own markets

e High product diversification

* More market channels

Benin, Chile, China



How sustainable are these market
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Conclusions.

» There is some evidence of a socio-economic concept of agroecology that is
emerging in dynamic and diversified local food systems.

» Agroecological’ products are traded in short value chains at fair prices within
initiatives that are mostly sustainable with respect to economic, environmental,
cultural and social concerns. - but there is a large range of market channels.

» Personal contact and direct communication between consumers and producers
(through social media, internet, in-person exchanges, farm visits, etc.) are the

principal mediums for creating value for agroecological quality.

» These initiatives are socially strong and persist over time, but financial
autonomy is not always a core focus (found in less than 50% of the cases).
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