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How to help children make healthy food choices by emphasizing pleasure: The French way?

••

  Waters et al. Cochrane Database of Systematic Reviews, 2011 • Review of 55 intervention studies for the prevention of childhood obesity • Most of them include a component to increase childrenHedonic Pairing Score: percentage of hedonic associations • Game 2. Hedonic Categorization Score: percentage of hedonic categorizations • Game 3. Liking Scores: calculated by food groups [0;10] Game 3. Liking task Continuous scale (48 food items) Monnery-Patris et al., Appetite, 2016 • N= 184 • M Age = 8 y (5-11) Three dimensions of pleasure of eating (sensory, interpersonal, cognitive) could be used as levers to promote healthy eating in children (Marty et al., Appetite, 2017) • Hedonic-based attitudes toward food could drive healthier food choices compared with nutrition-based attitudes (Marty et al., IJBNPA, 2017) • Priming nutritional context can be beneficial in promoting healthy food choice, at no hedonic cost, if the competition is fair (Marty et al., Appetite, 2018) • Priming the representation of healthy foods can trigger healthy choices, in children with obesity only (Marty et al., Frontiers in Nutrition, 2017) --More research needed! • Emphasizing pleasure of eating can help choose smaller portion of energydense foods (Schwartz, Lange, Nicklaus, Cornil, Chandon, in prep.). • Healthy eating is happy eating
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