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IN ORDER TO CONTINUE REFERENCES

-Individual: questions on whether people had eaten a midday or evening meal away from home during the last seven days and how many midday or evening meals they had eaten away from home (in general) and in a canteen.

-Household: information on eating out expenditure, collected by means of a notebook in which all members of the household recorded their expenses. We learn how much households have spent over the course of one year on meals and drinks in various types of establishment (see Table 2)

In France, unlike many European countries, most meals are eaten at home. 30% of lunches and more than 80% of evening meals are eaten at home (Michaud et al., 2004). As suggested by Warde & Martens (2000) and Bugge & Lavik (2010), the issue of eating away from home has received little attention from social sciences. In France, the first available INSEE surveys assessed the scale of the rapid expansion of company canteens between 1957 and 1981. This trend has been interpreted as being linked to growing urbanisation and the massive arrival of women on the labour market. As a result, analyses have mostly focused on midday meals and conditions and limitations (women's employment, commuting distance, etc.). Our study aims first at giving an overview of eating away from home in France: who, how many times, in what places. Can we observe any social differentiation in eating away from home?

Method: simple frequency distribution and linear regression analysis

Independent variables: gender, age, education, occupational category, household income, area of residence, household composition, work hours

• more likely to have their lunch away from home: urban and active people, students • less likely: women, inactive and less educated people  41% of the respondents had their lunch away from home  21% of the respondents had their evening meal away from home 

Data:

  French National 2006 Household Budget Survey (Eating Out section) Sample: n = 10,240 households, i.e. 25,364 individuals aged 14 and over Two kinds of data on the topic of "eating out" :

Figure 1 :

 1 Figure 1: Number of lunches eaten away from home by occupational category

Table 2 : Percentage of households that have spent money on the following items or establishments : Figure 2: Number of lunches eaten in the canteen by occupational category
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	Additional information
	-Invitations to the home and how often
	-Food delivery

Limitations: what we don't know -expenditure: we do not know whether expenditure concerns midday or evening meals, during the week or at the weekend.

-we do not know what people ate -we do not have a detailed classification of restaurants (see Table

2)
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Table 1 : Number of meals eaten away from home during the last seven days

 1 

					100								100					
	Meals											Unemployed/ other							Unemployed/ other
	restaurants		27*	90							inactive	90						inactive
	cafeterias cafes		2 1	80							Retired	80						Retired
	fast-food (in) fast food (take away)		7 5	70							Manual workers	70						Manual workers
	outside other places		18 14	60							Employees	60						Employees
	Drinks coffee/hot drinks in cafes… wine		16 1	40 50							Intermediate occupations	50 40						Intermediate occupations
	beer or cider alcohol spirits non-alcoholics drinks		5 2 10 5	20 30							High-level professional managers business owners	30 20						High-level professional managers business owners
	Canteens work place schools/nurseries Others meals given as gifts		25 23 7	10 0	0	1	2	3	4	5	farmers	10 0	0	1	2	3	4	5	farmers
	food delivered at home		1										• the results are similar to those for lunches
	•27% of the households have spent money									eaten away from home (linear regression
	• the main question is: what classification? can be made with this unsatisfactory analysis kind of on restaurant s									commercial establishments? who use canteens and those who eat in • are there any differences between people analysis)
	• how	unexpected	are	the	results													
	concerning fast food?																
	 we need to verify exactly what this													
	means.																	
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-Decide which indicators are possible and desirable to formulate -Reformulate research hypotheses France

Europe

-Take a census of national teams and databases in different European countries in order to set up a comparative study