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Sustainable diets: a necessity

While we produce enough food for the entire population, the current food
system is unsustainable and contributes to:

& i %

30% of GHG emissions Air and water Biodiversity loss
pollution
® i iy
1.9 billion people Stunting of 159 million Nearly a third of food
overweight and obese children under 5 years of produced is wasted
age

Adapted figure (OECD, 2020)
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Sustainable diets: ‘the established definition’

A

“Sustainable diets are those diets '
with low environmental impacts Nutritional-

which contribute to food and Healthy

nutrition security and to healthy life
for present and future generations.

Sustainable diets are protective and
respectful of biodiversity and
ecosystems, culturally acceptable,

- Environmental;

’ Socio
; While optimizing economic
natural and human resources.” o~
(FAO, 2010) Z@ Figure adapted from Chaire

ANCA
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Research goal

Consumers may not be aware of this definition

If this expression evokes a different concept for each
consumer, following recommendations that urge consumers
to adopt a more sustainable diet (European Commission, . o
2023, French Ministry of Health and Prevention, 2019) may Local Unprocessed
be complicated.

? ? Fairtrade

[
Organic D
Interviews on the subject in France: '? Plant- *

Aim: Investigate how consumers understand this concept

A study with a larger number of participants is needed




Method: Study of social representations

are the set of beliefs, opinions,
attitudes, and information by about a given
subject (Abric, 1994)
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Method: Free word association task

What five words, expressions, or adjectives come spontaneously to
your mind when | say ‘sustainable diet’?

i ) ‘ * Important

5) ceerrenerereenens 1 I Important

Once they had listed five evocations, participants were asked
to rank them from 1 to 5: 1 for their most important
evocation and 5 for the least important one.
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Objectives

1) Determine whether ‘sustainable diet’ had a for French consumers




Objectives

1) Determine whether ‘sustainable diet’ had a for French consumers

2) Confirm that French consumers’ social representations of sustainable diets differed

from the FAO definition of 2010 Association with Environmental dimension, negligence of

the Sociocultural and Socioeconomic dimensions
(Barone etal., 2019, Laszl6, 2021, Mesias et al., 2023, Simpson and Radford, 2012, Techio et al., 2016)

Nutritional-

Healthy,

Sustainable

Figure dpted from Chaire
ANCA



Objectives

1) Determine whether ‘sustainable diet’ had a for French consumers

2) Confirm that French consumers’ social representations of sustainable diets differed

from the FAO definition of 2010 Association with Environmental dimension, negligence of
the Sociocultural and Socioeconomic dimensions
(Barone etal., 2019, Laszl6, 2021, Mesias et al., 2023, Simpson and Radford, 2012, Techio et al., 2016)

3) Identify potential differences in French consumers’ social representations in relation

to their level of education Highest knowledge and interest of people with higher education
(Sanchez-Bravo et al., 2020; Barone et al., 2019; Van Loo et al., 2017)

Figure dpted from Chaire
ANCA



Socio-demographic characterization of participants

The experiment was performed at the CSGA in Dijon
273 participants
People with higher education: 58.9%
People without higher education: 41.1%

Balanced in terms of age and gender

Aged 20 to 60: Between 23.8% and 26.4% per age group




Result 1: Structural analysis of social representations for all
participants

Objective 1: Determine whether ‘sustainable diet’ had a for French
consumers
Structural analysis: 1) Categorization of evocations according to meaning:
(Abric, 2001) 1269 evocations = 36 categories

2) Determining . categories that are most frequently cited and most important
Central Core 1st Periphery
. healthy(P=0.95,
1 ecological attitude(P=0.91)
':lgarllc(P=O 81)
o
7
g
g
= K-
9 5 agricullure(P-O 73)
L= plan'lvbased.ploducls(P-O.QZJ
ethical v‘alues{P'O 94)
a food and meals(P=0.78) social economy(P=0.88) -
| [ TPOR——— 4 s usly(Pe) o Are(Pe0.TE) protein intake(P=0.29) llc:requency t?reshold tot:::lth
resources(P=0.71). 1304 oresenjation(P=0.75) duraton(P=047) hedonic(P=0.75) requency of occurrence of the
1 rational(P=0.95) *  food waste reduction (P=0.68) . category with the highest score/2
1 pomh:e(P=0,73} . p”ce'[p=_0 26)
= T T o ~ - Importance threshold = average
Contrasting zone 2nd Periphery of importance scores for all
Importance = categories

— Ecological attitude, health, environment, and local were the four pillars ofllthe

shared foundation of the ‘sustainable diet’ concept among the 273 participants




Result 2: Comparison between the social representations of
sustainable diets and the established definition

Objective 2: Confirm that French consumers’ social representations of sustainable diets
differed from the FAO definition Categorization of evocations in dimensions:

Sociocutural
10.2%

— Consumers mainly associated the Environmental dimension with sustainatile

diets and tend to neglect the Sociocultural and Socioeconomic dimensions.

1269 evocations = 5 dimensions

Nutritional Other
-Healthy 13.7%
20.1%

‘generations to come €SOUICE Management el beng o e plnst

e 'cultlvatloneC0|Og|03| uversit;
protection ariculty [e=

rational, ... resource season

farmer o,
diversity Qe | N/l CA B 1 | \J oo

land=N\=.. g v nature

ecology.

“““““ naturak cllmate

weranvironment

uuuuu

greenplanetfuture

wspmmrfUture
~~~~~~ Tespect for thé énviro
produsiion NGy pest|C|de free
jood for the plang

Socioeconomic
13.4%

Environmental
42.6%

The area of the petals represents
the percentage of the dimension
identified in all evocations.
Category font size corresponds to
frequency of evocation.
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Result 3: Structural analysis of social representations by education level

Objective 3: Identify potential differences in French consumers’ social representations in
relation to their level of education

L SRE]

Frequency

Group without higher education Group with higher education

Central Core

1st Periphery

Central Core

1st Periphery

< Eeallhy(P=0.Q?
.

» ecological attitude(P=0.94)

organic(P=0.92)
.

I?!QD.'.:.PE%Q.‘.’..R!’,Q.‘.’.HQ!.E(p=0‘9]

environment(P‘=0.77)

duration(P=0.61)
.

planet protection(P=1)
.

L
quality(P=1
positive(P=0.67)
rational(P=1)

» o food preservation(P=0.69) =
local(P=0.81) qpical

-
future(P=0.73) resources(P=0.62)

agri.cullure(P=0,74)

food and Tea1s(P=0.86)

social economy(P=0.88)
protein intake(P=0.4).

\:alues(F'=1) hedopic(P:O.sa)
.
price(P=-0.1)

food waste reduction (P=0.33)
.

ecological attitude(P=0.89)
.

healthy(P=0.94
.

environment(P=0.89) )organic(P=0.74)
. -

local(P=0.96)
-

ethical values(P=0.91)
.

planet protection(P=1)
a plan.t-based products(P=0.96)
food and .meals(I:=O,69) ﬂx.Jd waste r
- resources(P=0.75)

rational(P=0.93) positive(P=0.78)
.

quality(P=1)
L]

duction (P=9-75.) social economy(P=0.88)

agricull.ure(P=0.73)
future(P=0.79)

.
protein intake(P=0..21)

duration(P=0.25)
hedonic(P=0.67)

food preservation(P=0.81)

price(P=-0.44)
.

25 28

Contrasting zone

2.2

Im

= The group with higher education level had more shared elements in

34 37

2nd Periphery
portance -

31

28
Contrasting zone

+

25

3.1

37 4.0

2nd Periphery
Importance -

34

their social representations

The group with higher
education was composed
of participants who had
completed at least one
year of higher education.
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Result 4: Comparison of social representations, by
dimension and by level of education

Objective 3: Identify potential differences in French consumers’ social representations in
relation to their level of education

100 11.6% () 3,9% (b) ONo answer
11,2% (b) Other
5 80 15% (A) 13.7% (n.S) sod ‘
:<§ ocioeconomic
5 10.7% (n.s) 11.1% (B)
© 60 7.3% (A) :
3 17% (n.s) Socio-Cultural
= 21.1% (n.s) o
g Nutrition-Health
e
Environment
2 34.3% (A) 43.2% (B)
0
Group without higher education Group with higher education

The frequency of quotation by dimension is indicated. Letters in brackets represent the results of the Chi2 Test: different letters indicate that

the number of evocations for the dimension was significantly different between the two groups; n.s indicates that there was no significant
difference between the two groups.

— The group with a higher level of education had more developed social

representations and in relation to the 4 dimensions of sustainable diets




Take home message

:]J “Ecology” and “organic” were the words most often cited to
describe sustainable diets.

Consumers mainly associated the Environmental dimension with
sustainable diets.

Q|

Consumers tend to neglect the Sociocultural and Socioeconomic
dimensions.
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ﬁ The group with higher education had more multidimensional
social representations.
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